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Introduction
1. Who are you?
I am an Advance Practice Nurse, currently competent in my field of specialization as a Clinical Nurse Specialists. 
2. What are you offering?
I am competent in the making of diagnoses and the in treatment of patients. In addition, I am highly instrumental in the ongoing management of patients. It is my belief that my skills in the management of patients will add to the professional body that takes care of patients at any hospital as an invaluable, member of the team. 
Besides my skills in quality management of patients, I strive to ensure the use of best practices and evidence-based care in the handling of my patients in order to achieve the best possible patient outcomes. 
I am specifically qualified to provide expertise and support to other nurses caring for patients. I am motivated by an environment that promotes learning on a daily basis by way of providing challenges that prompts one to do a lot more research on upcoming topics. Through this research, I am able to acquire invaluable information that could be applied in driving practice changes throughout the nursing practice as one of the ways that could be used to help improve the performance of nurses in the management of patients.
3. What is the value of your offering?
These Advance Practice nursing skills will come in handy in the management of my patients by way of, ensuring that the patients receive the best of treatment and nursing care that encourages positive patient outcomes.
4. How does your philosophy (values, beliefs, attitudes, visions, mission) or professional code reflect in or strengthen your media campaign? 
My belief in quality management of patients as a means to sustain and protect patient’s life strengthens my campaign by way of it being the center of my campaign strategy as preserving the lives of the patients is the central goal for nursing practice.
5. Who or what is the target of your marketing campaign and why would they want your offering?
The patients who prefer private and convenient nursing services at the comfort of their homes are the target for my marketing campaign. This is because, these individual prefer a wholesome experience in terms of the services that they can receive from one professional and this need acts to my advantage as I can offer three in one nursing package that encompasses diagnostic services, treatment services, and ongoing management of patients. This is highly attractive for my target population as they do not require additional personnel to do the three different services that I can handle all in one. 
6. Is the media appropriate for the target audience or consumer? What support do you have for your claims?
Yes, the media is appropriate for the target audience as they will be able to easily access it as they go about their daily routines and especially those that involve going to stores to acquire certain necessities. In addition, given the fact that the target population is literate, they will be able to comprehend the skills as they are presented in the poster and in so doing, be able to weigh the advantages that can be acquired if they subscribe to my services. 
7. How is consideration for the 4Ps of marketing reflected in your campaign?
[bookmark: _GoBack]I have carefully highlighted the 4Ps of Marketing Mix in my campaign by way of highlighting the Product being marketed as my Advance Practice Nursing Skills, the price of which is $10 per hour, the place of which is in the comfort of the patient’s homes, and the promotion through the use of a poster to help in marketing my skills. 




